2009-2010 – Writing for Publications: Yearbook
Syllabus

Mr. Wabel

Purpose

Students will learn processes and procedures for composing, compiling, publishing and distributing a student-produced school annual (yearbook)
Goals


-to develop effective writing skills


-to coordinate interests/abilities with future plans


-to develop critical thinking skills


-to master narrative, persuasive, and process essay formats


-to edit effectively for self and others


-to encourage time management, consistency, and punctuality


-to critically read popular periodicals


-to learn advertising and marketing skills


-to learn layout and designs skills


-to learn word processing skills

Units of Study (may include, but are not limited to:)


-interviewing skills


-writing & grammar skills


-time management


-sales


-technology skills (computer applications, digital imaging, digital media storage)


-critical thinking

Ad Sales are required– 25% of your semester grade – This will go on your exam score!  
$1100 by November 24 – This includes ad design, contract and payment

Grading

Students will be graded on daily work, homework, assignment completion, ability to meet deadlines, cooperative efforts, punctuality and attendance and other issues of professionalism.  Students will be given specific job tasks and assignments as selected by the advisor and editor.  Each student will have individual job responsibilities which may or may not be directly comparable with another student’s responsibilities.
Cumulative grading will be used -- each marking period is a “progress report” for the semester.

94-100  = A


73-76 = C

90-93  = A-


70-72 = C-

87-89 = B+


67-69 = D+

83-86  =  B


63-66 = D

80-83 = B-


60-62 = D-

77-79 = C+


<60 = E
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